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 Recently I had the opportunity 
to meet with Wei Fu and Wenying Xiong, 

owners of SC Pottery in Hangzhou, China. 

I was fortunate enough to meet 
Wenying (Win) when he attended our 

2009 convention in Overland Park, Kansas. 

On their trip out here in December, I had 
the opportunity to meet his wife Wei. 
We broke bread in San Francisco and 

compared notes on the differences 
between our domestic studios here in 

the U.S. and how their studio is running 
in China. We found the similarities

 very interesting.  Read on!
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As you know, 
China has a very long 
history of ceramic art. 
Pottery and porcelain 

are parts of people’s lives. 

TELL ME A LITTLE BIT ABOUT YOUR BACKGROUND 
AND WINS BACKGROUND TOO. WHAT DID YOU DO 
BEFORE YOU WERE STUDIO OWNERS?
 The owner and the Manager: Wei Fu, graduated from the 
French Institut d’Etudes des Sciences Politiques de Paris (Sciences 
Po), expert on law, communication and public relations. I have 
worked  with the United Nations in Switzerland and in Cambodia.  
Before building SC POTTERY, I worked as journalist for the Cor-
respondence of the biggest French daily 
newspaper, Le Monde, in Beijing. 
 The co-owner and the Art Director:  
Wenying Xiong (we call him Win in English) 
has 9 years of art learning in the National 
Academy of Fine Arts in Hangzhou and this 
has made him a talented and skillful artist. 
He was a teacher for the same art school 
for 5 years. Specialized in sculpture, ceramic 
arts and painting, he is member of the US 
National Council on Education for the Ceramic Arts (NCECA). In 
2001, he held his solo exhibition in St John Art Museum, Wilming-
ton, North Carolina. He was also Resident Artist for the Racine 
Art Center in the same city. Since 2003, he has traveled frequently 
from China to the U.S. for his art projects. 
 

WHY DID YOU DECIDE TO OPEN A PYOP STUDIO?
 First of all, it’s because we love art and creation. The idea 
started when Win saw the PYOP studios in North Carolina.  As a 
sculptor and a ceramist himself, he was amazed by the fabulous re-
sults when people painted in a PYOP studio.  As you know, China 
has a very long history of ceramic art. Pottery and porcelain are 
parts of people’s lives.  Meanwhile, bearing the old tradition, De-
signs and techniques need to be modernized. The PYOP studios 

bring a new concept with new colors - the 
low temperature non toxic underglaze. The 
colors are easier to use and it offers a great 
capacity to create.  
 When Win was back from the USA 
in 2007, we began to study the possibility 
of bringing the concept into China.  We 
found out that with the economic growth, 
the young generation has started to spend 
more money and time on making personal-

ized gifts. They find it’s ‘in’ and cool. Chinese parents are willing to 
pay for their only child’s education and fun by all means.  We joined 
the CCSA in early 2009 and opened our first studio in downtown 
Hangzhou city the 1st of October 2009. 

WHAT HAVE BEEN YOUR BIGGEST CHALLENGES?
 The biggest challenge is helping Chinese to accept the PYOP 
concept.  We’ve succeeded in getting popularity in Hangzhou, be-
cause of our nice décor and service.  Now let’s see in Shanghai… 
 The other one is in the kiln room. The electronic kiln, non 
toxic under glaze and non leaded clean glaze, as well as the white 
bisque, are all brand new for China. Despite the fact that China 
has a lot of excellent ceramists and technicians, PYOP studio’s re-
quirement for firing and glazing are very special.  A ceramic factory 
can allow 70% good firing and 30% waste, while a PYOP studio can 
allow, by the principle, zero mistakes. Because what we manufac-

Wei Fu and Wenying Xiong, owners of SC Pottery in Hangzhou, China. 

Chinese parents are willing to pay for 
their only child’s education and fun 
by all means.
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ture, is the client’s only piece. There are very few technical sup-
ports here. So we have to figure out every thing by ourselves.  The 
CCSA website’s chatter has been very useful for us.   

HOW DOES YOUR STUDIO WORK?
 Basically, it works as all American studios: clients come pick 
out a piece of bisque and a design, paint their own pottery and 
leave the piece for us to glaze and fire. To make it easy, we have 
included all fees into the bisque price so there are no studio fees.  
We have a big space here, 230 sq. meters (2475 sq. ft.) with 2 
floors. The second floor is often used as a separated place for par-
ties and learning sessions.  
 
DO YOU OFFER ANYTHING ASIDE FROM POTTERY 
PAINTING?
 Yes, a lot of things.  All of our full-time employees at SC Pot-
tery are graduated from well known art universities. They are ce-
ramists, painters and designers. They make their own creations 
when the studio is not busy and leave the pieces for sale.  We are 
also an art gallery. Our second floor is a space for exhibitions. In 
the first year alone, we had 5 art exhibitions, including artists from 
Korea, France and China. We even made an exhibition for the best 
works of our clients this October. These activities have drawn big 
attention in the city. Our idea is to bring art to people.  In the past, 
fine arts are something academic and professional, people who 
are interested in art but not skillful in doing have no chance to be 
close to it, except in museums. We want to be the bridge between 
art and people’s daily life, and to create, as it says in French, l’art 
de vivre.   
 
I KNOW YOU ALSO OFFER DRINKS AND SNACKS. 
HOW DO YOU INCORPORATE THIS INTO THE AREA 
WHERE PEOPLE ARE CHOOSING BISQUE AND 
PAINTING? 
 The idea is to make our studio’s decoration very attractive 
and beautiful. When people step into our studio, they are sur-
prised by the decoration, and often want to stay and enjoy the 

place.  They can either paint or stay just for a coffee. In our studio, 
we have a very big bar area with mugs hanging on beautiful iron 
shelves. We have a cake showcase for people to choose snacks.  
You also have to know that our studio is located very close to the 
West Lake which is a famous tourist attraction in China. There are 
a lot of tourists on the street where we are. 

WHAT HAS THE BIGGEST CHALLENGE OF HAVING 
FOOD AND BISQUE TOGETHER BEEN?
 So far, I don’t have any trouble with that. What might be dif-
ferent than a US studio is that 70% of our clients are adults, they 
don’t make a mess.  They spend much more time on painting than 
kids.  After two hours of painting, they often want to relax a while 
and take a coffee or tea break.  Coffee is not a necessity in China,  
it’s something trendy and exotic. Must of our clients are female. 
They often come with their companion.  While the lady is focused 
on painting, the man will enjoy taking in a coffee and reading a 
magazine, in a musical environment.  We have a German family 
that come up very often. The parents always have coffee while the 
two children are having fun with paints.  After the painting, kids are 
rewarded with our cookies made by a French baker. 

We have a big space: 230 square meters with 2 floors. The second floor 
is often used as a separated place for parties and learning sessions.  

In the first year alone, 
we had 5 art exhibitions, 

including artists from 
Korea, France 

and China.
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YOU ARE OPENING A SECOND STUDIO?
 Our second studio in Shanghai is in the process of develop-
ment. We wish to open it early next year. It is located in a resi-
dential area with a lot of international schools. So the population 
will be more open and maybe younger than the one in Hangzhou. 
It would be a great step forward for our company.  With the new 
express train, Shanghai and Hangzhou has only 40 minutes of dis-
tance.  Otherwise, it’s 2 hours by car from our studio in Hangzhou 
to the one in Shanghai. So far,  Win is the 
one who designs and is in the decoration 
stage. He goes to Shanghai every 4-5 days. In 
the future, we will also make the commute 
in same day like that. We will have someone 
run the shop day by day.  The Shanghai shop 
will make our life more interesting. 

ARE YOU PLANNING TO OPEN 
MORE STUDIOS?
 Definitely yes! Our company’s premier goal is to build the 
best space for pottery art creation in China and to be the leader 
in this market.  The country has enjoyed years of extraordinary 

economic growth. The global financial downturn has only tem-
porary shaken Chinese consumers. In line with this growth, the 
market of Do it yourself (DIY) leisure is developing very fast. We 
expect to open more studios in cities such as Beijing and Guang-
zhou. We are also making a franchising program. 

HERE IN THE STATES CUSTOMER SERVICE IS THE 
BIGGEST KEY TO RUNNING A SUCCESSFUL BUSI-

NESS. COULD WE EXPECT THAT 
IT IS THE SAME IN CHINA OR ARE 
YOUR CUSTOMER’S PRIORITIES 
DIFFERENT?
 I think the customer service is also the 
key for our business. A PYOP studio is very 
special, what we sell, is customer’s time and 
experience. So they must feel comfortable 
in our place. Except very few foreigners, 
none of our clients has done pottery paint-

ing before. They need help and explanation, especially self confi-
dence, before starting. We do a lot of work on that. 

WHAT ADVICE WOULD YOU GIVE PEOPLE THAT 
ARE JUST STARTING OUT IN THE BUSINESS OR 
EVEN TO THOSE THAT HAVE BEEN IN THE BUSI-
NESS FOR YEARS?
 We have still a lot of things to learn.  If I can suggest some-
thing, the first thing is to join in CCSA. We became a CCSA 
member in early 2009, long time before we opened our first 
shop. CCSA has been our best technical and marketing support. 
The gallery on the website has been very useful for us. I used the 
training manual for my staff training.  
 The other important thing for me is to make your studio 
beautiful as much as you can. I think the owner, at least one of 
them, has to be an artist themselves. It’s the biggest source of 
creation of your studio.  The creation is the key thing.  And the 
creation has also to be supported by a marketing vision.    

Except very few 
foreigners, 

none of our clients 
has done pottery 
painting before. 

“The other important thing for me is 
to make your studio beautiful as much 
as you can.”

We joined the CCSA in early 2009 and opened our first studio 
in downtown Hangzhou city the 1st of October 2009. 


